Company facts & background:

Aprés Velo rolled out down under in 2006 to fill a void within the cycling industry’s casual
clothing offering.

The Aprés Velo mission is to develop ongoing ranges of stylish, edgy casual clothing and
accessories to meet the cultural tastes of the cycling community.

The Aprés Velo brand gives a nod to cycling’s proud traditions, with quirky take on those
things all bike riders treasure. The brands ’s super-comfortable range of clothing blends
heritage graphics with a sense of humor to create unique, edgy gear you will want to wear
when the wheels stop turning.

The Aprés Velo designs cover a broad cross section of attitudinal graphics. Geared towards,

Bitumen & Bituchix (roadies), non-polluters (commuters), and dirtydudes & dudettes
(MtBers), the brand has something to suit all bike-fixated obsessive’s.

Aprés Velo is a brand that reflects not just the sport of cycling, but the lifestyle , filled with
thrills, spills, beauty and the epic struggle.

We don’t just ride...we Live the Ride!
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PR information:

Info about BUSINESS stuff:Leonard Greis: cyclingnuts@apresvelo.com
Phone:+ 61 2 96901000 Info about ART/Design: Sarina sarina@sarina.nei
USA Distribution - Anna - anna@lhivetheride.net

WWW.apresvelo.com







